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Dear Readers , 

Here!! We present before you the 

very first edition of ôASTUTEõ, the 

annual management magazine from 

National Institute of  Management 

Studies.  

Communication, character and 

creativity are the important qualities 

that we believe can create an impact 

in the corporate world. Good 

communication, right character and  

brimming creativity will lay the path 

of success in your journey of life.  

With input from every intellectual, 

ASTUTE  has come out the way we 

wished. ASTUTE  is a kaleidoscope 

of talents of NIMS. Working on it was 

real pleasure.  

We therefore hope that you get all of 

the above mentioned qualities from 

our magazine.   

With best wishes for the editions 

ahead, we welcome all the readers to 

the first edition of ASTUTEõ11é 

Happy Reading!!!  

EDITORIAL TEAM 

EDITOR -IN -CHIEF  Dr.G. SRIKANTH, 

DIRECTOR  (B.E.,  MBA.,  PhD) 

FACULTY EDITOR       MS.LAVANYA L , 

ASSISTANT PROFESSOR  

STUDENT EDITORIAL TEAM  

MINCY MOHAN II MBA  

AMEY MARIAM EMMANUEL I MBA  

GAUTHAM MA RAJ M.K.S.  I MBA  

NELSON DANIEL I MBA  

SOUPARNIKA SEKAR I MBA  

 

 

 

 

 

 

TRIBUTE TO OUR FOUNDER 

The popular Chinese proverb states, 

" 

 

ACKNOWLEDGEMENT  

¶ CHAIRPERSON  

¶ FACULTY MEMBERS  

¶ OUR SPONSORS  

Our fellow mates who extended their 

support in bringing out the first 

edition of ôASTUTEõ. 
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If you are planning for a year, sow 

rice; if you are planning for a 

decade, plant trees; if you are 

planning for a lifetime, educate 

people." This sums up the entire 

philosophy of the time and life of  

Dr. K. C. G. Verg hese, a visionary, 

who built the entire edifice of the 

Hindustan Group of Institutions. 

His profound qualities of 

enthusiasm, perseverance, vision 

and live networking created a 

springboard for many aspirants to 

mould their careers.  

   

DR. K.C.G VERGHESE 

(1940 -2006)  

Dr. K. C. G. Verghese, though born 

in an ordinary middle class family in 

Kerala, by dint of his hard work, 

rose to one of the top -ranking 

educationists.  

He held on to his dreams and 

converted them into reality. His 

relentless work drove him to 

success. He was the pioneer to 

promote technical education in our 

country. He helped the students 

explore their own potential. He 

made them realize that education, 

hard work and commitments to the 

nation are  the only means to get 

themselves employable and 

overcome poverty.  The best tribute 

we can ever offer this architect of 

the Hindustan Group of Institutions 

could be to emulate his ideals and 

work toward realizing his dreams. 

Let his vision, "TO MAKE EVERY 

MAN A SUCCESS AND NO MAN A 

FAILURE ," inspire us t o follow in 

his footsteps. God chose his 

company on Valentine's Day. This 

adorable and affable human being 

will be remembered by all of us on 

this day, year after year as V -day, 

the Verghese  Day.  



                                                                                             

From the chairperson,  

It is of immense pleasure to hold a copy of the maiden issue of the National 

Institute of Management Studiesõ magazine òAstute-2011ó. 

As you flip through the pages, am sure you will live through the events again 

as the presentation of photos and event information is lively. I appreciate the 

contribution of faculty members and students who have provided a variety of 

conte nts as a feast for the reader.  

Also, appreciate the Director, Faculty Team and Students who have made 

unstinted efforts in bringing out this issue.  

Best Wishes.  

 

 

 

 

       Mrs. Elizabeth Verghese  

           Chairperson  
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From the Director and CEO,  

It is indeed a privilege to note that National Institute of Management Studies is 

bringing out its College Magazine òASTUTE 2011ó for the Academic year 2010 -

11.  

College Magazine provides an opportunity to the students and the staff to lend 

free expression to their creative and original thoughts.  Magazine plays an 

instrumental role in providing a greater exposure to the students to develop 

written communication skills and command over the language that enhances 

the professionalism.  

We at NIMS believe in all  round holistic development of our students who are 

the future citizens of this great country and the world.  Our students should 

excel not only in academics but also in Cultural activities and Sports.  

I compliment the Magazine committee and all those asso ciated in bringing out 

the Annual College Magazine, for their efforts and dedication. I take this 

opportunity to wish the students to attain greater heights of 

professional/Managerial excellence in the years to come and to be best citizens 

endowed with hum anistic values after formally instructed from this institution 

for new horizons of development and bliss for our country.  

With best wishes.  

                                                                                                                          

                                                                                                                                                                        

          Mrs. Annie Jacob  

Director  

Mr. Anand Jacob Verghese 

Director & CEO 
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 òAstute 2011ó is a kaleidoscope of events, articles, information and art. It is a 

pleasure to run through the magazine for a variety of information and talent 

displayed. The way the Magazine is organized and the inputs are provided is 

laudable.  

Appreciate the efforts taken by the Director, Faculty Members and Students to 

bring out this Maiden issue.  

Wishes for a continued effort and to bring out many such firsts.  

 

 

 

 

 

 

Dr. Aby  Sam 

Director  
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                     Ms.Annie Jacob 

                  Director-KCG 

From The Director,                                                                                     

 

Wishing the fraternity of Management Studies and the S tudents of 

NIMS B -school for their success in bringing out the first edition of 

their  magazine ASTUTEõ11 on this special occasion of 

commencement of their first National Level Management M eet 

makes me feel very happy. My wishes for greater achievement.  
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From the Director, NIMS                                                                                                                                                                                    

Astute 2011 is a reality in your hands by the untiring efforts of the faculty  

members and the students. I congratulate each of its team members for 

bringing out the maiden issue collaborating with the Management Meet MOTO 

2011.  

In a short span of time, the idea was generated and put into action. I am proud 

to have headed the team a nd itõs a privilege to write a message for the 

Magazine.  

I wish all success in bringing out òASTUTEó every year with the same grandeur. 

Best Wishes.  

 

 

 

   Dr.G Srikanth  

  Director, NIMS  
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HINDUSTAN GROUP OF INSTITUTIONS 

HINDUSTAN GROUP OF INSTITUTIONS 

Sponsored by Hindustan Engineeri ng Training Centre Registered  in 1968 

Under Societies Act, XXI of 1860  

 The HINDUSTAN GROUP OF INSTITUTIONS  was founded in 1966 by our 

Founder and Chairman,  Late Dr. K. C. G. V erghese.   In the sixties, our 

Chairman had realized the need for an institution that offers non -formal 

technical education. The establishment of Hindustan Engineering Training 

Centre (HETC) helped in the evolution of Hindustan Institute of Engineering 

Technology (HIET) which met the need. This educationist, industri alist and 

pioneer of the concept of non -formal technical education in Chennai (Madras) 

headed several other institutions. These institutions aim at imparting quality 

education in the fields of Engineering, Aviation, Applied Sciences and 

Management . 

Other I nstitutions under the group are,  

¶ NATIONAL INSTITUTE OF MANAGEMENT STUDIES 

¶ HINDUSTAN INSTITUTE OF ENGINEERING TECHNOLOGY 

¶ HINDUSTAN COLLEGE OF ARTS AND SCIENCE 

¶ KCG COLLEGE OF TECHNOLOGY 

¶ ORIENT FLIGHT SCHOOL 

      

 

 

 

 

HINDUSTAN GROUP ïóA GLIMPSEô 
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NATIONAL INSTITUTE OF MANAGEMENT STUDIESé 

National Institute of Management Studies, Chennai, the first Stand Alone B-School of the flag 

ship Hindustan Group of Educational Institutions, approved by the AICTE New Delhi and 

affiliated to University of Madras, was established in 2004. It is situated on the IT Corridor at 

Karapakkam in an excellent educational scenario of lush green campus environment and easy 

road connectivity. 

National Institute of Management Studies offers Full Time Two Years MBA Course with a 

phenomenal learning facility and profound professional ambience, under the pursuit of the 

Business School Environment. 

 

Objectives:  

¶ To achieve academic excellence in Management Education & Research. 

¶ To develop highly competent business leaders and entrepreneurs. 

¶ To enhance global competitiveness of technical and managerial manpower. 
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Vision:  

Imparting quality education to the students in order to mould them professionally superior, 

socially committed, ethically strong and culturally rich citizens. 

Mission: 

The sustainable development on knowledge and to bring the excellence in growth by the way of 

professionalism in management education and prepare the budding managers to take the practical 

challenges with unmatchable core competencies..  

Quality Policy: 

 To maintain the effectiveness of quality education and to achieve high profile professionalism 

within the budding managers. 
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EVENTS AND HAPPENINGS 

ORIENTATION PROGRAM FOR II MBA STUDENTS  

.On June 20 and 21, 2011 

Orientation Program for II year MBA students was organized to familiarize them with the 

challenges they have to face after the completion of the course. Experts from Industry and 

Academics were invited and 3 sessions per day was held. The students found the program to be 

highly beneficial. Speakers from various arena of corporate spoke on topics such as, Industry 

expectation from an MBA, Basics of Share Trading, Interview skills (Body language & 

Etiquettes) by speakers like Dr. B Devamainthan, Mr. R. Vivekanandan and Mr. M. 

Senthilnathan and Mr. Muthiah Ramanathan respectively. 

FACULTY DEVELOPMENT PROGRAM ON ERP  

On 7
th

 July, 2011 at Hindustan University 

A one day SAP ERP Software Training was conducted at Hindustan University by Mr. Ashwin, 

Numeric Solutions (External Trainer) and Mr. J. Thanga Kumar, Assistant Professor, CSE 

(Internal Trainer). National Institute of Management Studies deputed Mr.O.S. Saravanan and 

Mr.R.K. Lenin for attending the program. The workshop introduced the participants to the basic 

approaches, nodules, suites, application and practices of various domains of ERP and its 

relationship to business processes. The Morning Session dealt with conceptual framework and 

the Noon Session was dedicated to practical training. The faculty found the program to be highly 

informative. 

INTERACTION WITH MR. NIK KEITH GOWING  

On 4
th

 July, 2011 between 3pm and 4pm at Hindustan University 

 Nik Keith Gowing gave a presentation on, ñSky full of Lies & Black Swans: Who controls 

shifting information power in crises?ò He also presented an overview of his Skyful of Lies. It 

visualized how in moments of major yet unexpected crisis the institutions of power - whether 

corporate, political, governmental - face a new, acute vulnerability of both their influence and 

effectiveness, with their legitimacy challenged. He informed the audience the new definition of 

media in an elaborate manner with illustrations and clippings of events worldwide. 
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KI SUNG CHUNGôS GUEST LECTURE 

On 1
st
 July, 2011 between 10am and 1pm at Hindustan University 

  

 

 

 

 

 

AUG.04, 2011 INDUSTRIAL VISIT TO HINDUSTAN COCA -COLA BEVERAGES 

PRIVATE LTD  

Management education becomes complete only when the students get adequate exposure to 

current practices in organisations. To provide real time exposure of production process, the 

industrial visit committee of NIMS organised a visit to the production plant of 'coco cola', 

Chennai. The visit was on 4th of August, Thursday. The students of second year accompanied by 

the staff members had an opportunity to gain a thorough insight into beverage (soft drinks) 

production, quality systems practiced, technological aspects followed inside the organisation. 

The day proved to be very educating and entertaining for the students as well as the faculty. 

INDUSTRIAL VISIT TO TIMES OF INDIA  

The second year students went for an Industrial visit to Times of India, Sholinganallur in August, 

2011. The day proved to be fruitul, as the students got inputs on career opportunities in media, 

production and operations at the plant. 

 

  

It was a great honour for the students of School of Management 

Studies of Hindustan University, National Institute of 

Management Studies, Karapakkam and Hindustan Arts and 

Science, to interact with Professor Ki Sung Chung who is an 

experienced personality in the field of International Business Policy. 

He enlightened the students pursuing management studies on the 

topic of ñGlobal Business Strategyò, which was a motivational factor 

for all the students as he explained in detail about the history, growth 

and development of Korea. To quote ñno matter what we are now, its 

how we dream of our future.ò 
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ORIENTATION PROGRAM FOR MBA I YEAR    

7
th

 September, Orientation for I Year MBA :  

Competent speakers like Dr.K.Sathyanarayanan, Mr. Charlie Roy, and Ms. Padma Rajagopal 

spoke on topics like Objectives of MBA, Industry Expectations from an MBA, Entrepreneurship 

respectively 

 

 

INDUSTRIAL VISIT TO GRUNDFOS PUMPS INDIA PVT. LTD  

The students of First year MBA students visited to Grundfos Pvt Ltd at Thoraipakkam as part of 

Industrial exposure during September 2011. The entire plant was elaborated during the visit and 

students were excited to be seeing and understanding the complexities of pump manufacturer. 

 

GREEN DAY CELEBRATION  

    

 

Green day celebrations were held as part of Green 

club activities to create environmental awareness. The 

Director, Faculty and Students enthusiastically 

participated in the planting of saplings. It was 

followed by a theme dance and mime by students. 
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ACHIEVEMENTS!!! 

¶ Ruban Praveen Anburaj & Deepan Kumar of II MBA, won 3rd 

place for Business Quiz at a National level management meet at 

Prathyusha Institute of Technology and Management 2011. 

¶ The team from NIMS won 3rd prize for Corporate walk at 

ôMAGMA 10õ conducted by Asan Memorial Institute of 

Management. 

¶ Overall champions of management meet conducted by SRM 

School of management in the year 2010. 

¶ Ragavendra of 2nd MBA is a Tabla player and has done 

numerous concerts all over India. 

 

 

¶ Our students were part of 

many other competitions held 

in various colleges 
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¶ Saravanan  a 

student of I MBA, 

was part of the team 

that represented the 

ôMininstry of youth 

affairsõ in Korea 
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FROM THE PILLARS OF NIMS  

-                                                                                             

                                                                                                 Dr. Subramanian.S 

                                                                                             Professor
 

      E-banking is an umbrella term for the process by which a customer may perform banking 

transactions electronically without visiting a brick-and-mortar institution. It is a convenient and 

secure way to access customer account 24 hours a day, 7 days a week, through the Internet. E-

banking utilizes technology to allow a bank's customers and other stakeholders to interact and 

transact with the bank seamlessly through a variety of channels such as the Internet, wireless 

devices, ATMs and physical branches. Internet banking is one component of a comprehensive e-

banking offering.  It has exploded into the web and the Internet is a powerful and cost effective 

medium for business to interact with and service their customers. The number of online banking 

services to customers continues to grow and the Internet offers enormous opportunities for 

banks, and other financial services to fundamentally reshape their organizations (US web 

corporation).  

        The use of electronic banking has widened the reach of banks to the people previously 

excluded from the banking system, thereby improving the quality of living of such people by 

providing access to banking and financial services. New products such as payroll cards are being 

offered today which would help bring poor people within the banking system. The use of e-

banking helps in increasing the transparency of the banking system. This has become important 

due to the latest international initiatives in relation to anti-money laundering. The changeover 

from paper- based payment systems to electronic means of payment that the funds being 

transferred are easily track able. This also adds to the accountability of funds in an economy.  

Banks can generate revenue through increased account, access fees and benefit from 

promotional opportunity to cross-sell products such as credit cards and loans.  Competition and 

changes in technology and life styles have changed the face of banking and banks in the present 

environment are seeking alternative ways to provide and differentiate their services. For enabling 

either information access or transactions, banks have to put up a website. There is a data to 

suggest that most hacking activity that happens is targeted at breaking into web-site security. 

Banks as well as consumers view the security threat as perhaps the most serious threat. 

Denny (2000) observes that the security of Internet access to client account is the biggest 

E-BANKING - ñISSUES AND 

CHALLENGESò 
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challenge facing banks. For success in the increasingly competitive financial services market, 

banks are finding that a comprehensive online banking strategy is essential which also provides 

the essential security requirements. Security policy should include management commitment, 

technological support and effective disseminations of the policy and the security awareness of all 

users.  

E-banking is also observes that the implementation of SET, the standard for secure 

electronic transactions on the Internet and its widespread adoption including security measures 

like encryption, digital authentication, and verification of on-line identity increase consumer 

confidence. To compete in a market transformed by globalization and technological revolution, 

banks have been forced to seek alliance and establish joint ventures to maintain their 

competitiveness and efficiency. It will offer a transparent environment to compare the cost and 

quality of services offered by a variety of financial institutions. As a result the focus is going to 

shift from generic banking service to customized banking services. 

 

 

 

 

                                                                                                                                                                                                     

                                                                                                               

   A greater proportion of youth aged between 19 years and 30 years, are overweight than ever 

before (Orgden, 2004). This has sounded a public health alarm. Overweight youth are much 

more likely to end up obese when they are adults. Obesity in adulthood is a known risk factor 

for chronic diseases, including heart disease, diabetes, and high blood pres- sure, stroke, and 

some forms of cancer (McTigue, 2002). What can be done to prevent the growing prevalence of 

obesity among the youth in India? Establishing a set of standards regarding whom to treat and 

how to treat them is a key step.  But to proceed with this it is important to ascertain the ground 

realities of various facts attached to the problem of obesity and overweight especially among 

college going youth , as this study focuses on awareness , causes and effects of overweight and 

obesity .   

OBESITY AND ITS CAUSES AND 

EFFECTS 
Mrs.R Rajaveni 

Assistant Professor 
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What Is Obesity? 

Obesity is an excess proportion of total body fat. A person is considered obese when his or her 

weight is 20% or more above normal weight. The most common measure of obesity is the body 

mass index or BMI. A person is considered overweight if his or her BMI is between 25 and 29.9; 

a person is considered obese if his or her BMI is over 30. 

 What Causes Obesity? 

Obesity occurs when a person consumes more calories than he or she burns. For many people 

this boils down to eating too much and exercising too little. But there are other factors that also 

play a role in obesity. These may include: 

¶ Age. As you get older, your body's ability to metabolize food slows down. This is why people 

note that they eat the same and do the same activities as they did when they were 20 years old, 

but at age 40, gain weight. 

¶ Gender. Women tend to be more overweight than men. Men have a higher resting metabolic rate 

(meaning they burn more energy at rest) than women, so men require more calories to maintain 

their body weight.   

¶ Genetics. Obesity (and thinness) tends to run in families. In a study of adults who were adopted 

as children, researchers found that participating adult weights were closer to their biological 

parents' weights than their adoptive parents'.   

¶ Environmental factors. Although genes are an important factor in many cases of obesity, a 

person's environment also plays a significant role. Environmental factors include lifestyle 

behaviours such as what a person eats and how active he or she is. 

¶ Physical activity.  Physical activity tends to decrease appetite in obese individuals while 

increasing the body's ability to preferentially metabolize fat as an energy source. Much of the 

increase in obesity in the last 20 years is thought to have resulted from the decreased level of 

daily physical activity. 

¶ Psychological factors. Psychological factors also influence eating habits and obesity. Many 

people eat in response to negative emotions such as boredom, sadness, or anger. People who 

have difficulty with weight management may be facing more emotional and psychological 

issues; about 30% of people who seek treatment for serious weight problems have difficulties 

with binge eating.   

¶ Illness. Although not as common as many believe, there are some illnesses that can cause 

obesity. These include hormone problems such as hypothyroidism (poorly acting thyroid slows 

metabolism), depression, and some rare diseases of the brain that can lead to overeating. 

¶ Medication. Certain drugs, such as steroids and some antidepressants, may cause excessive 

weight gain. 
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Emotional Aspects of Obesity 

One of the most painful aspects of obesity may be the emotional suffering it causes. American 

society places great emphasis on physical appearance, often equating attractiveness with 

slimness or muscularity. In addition, many people wrongly stereotype obese people as 

gluttonous, lazy, or both. However, more and more evidence contradicts this assumption. Obese 

people often face prejudice or discrimination at work, at school, while looking for a job, and in 

social situations. Feelings of rejection, shame, or depression are common. 

When to Seek Help for Obesity 

You should call your doctor if you are having emotional or psychological issues related to your 

obesity, need help losing weight, or if you fall into either of the following categories. 

¶ If your BMI is 30 or greater, you're considered obese. You should talk to your doctor 

about losing weight since you are at high risk of having health problems. 

¶ If you have an "apple shape" -- a so-called, "potbelly" or "spare tire" -- you carry more fat 

in and around your abdominal organs. Fat deposited primarily around your middle 

increases your risk of many of the serious conditions associated with obesity. Women's 

waist measurement should fall below 35 inches. Men's should be less than 40 inches. If 

you have a large waist circumference, talk to your doctor about how you can lose weight. 

 

                                                                                                                                                                                                                                                                                                                                                                                                                                                        

1) The bandage was wound around the wound.                                                            

2) The farm was used to produce produce .                                                              

3) The dump was so full that it had to refuse more refuse. 

4) We must polish the Polish furniture.  

5) He could lead if he would get the lead out. 

6) The soldier decided to desert his dessert in the desert. 

7) Since there is no time like the present, he thought it was time to present the present  

8) A bass was painted on the head of the bass drum. 

9) When shot at, the dove dove into the bushes. 

ENGLISH!!!  

 

Mrs.Veena 

Assistant Professor 
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10) I did not object to the object.  

11) The insurance was invalid for the invalid.  

12) There was a row among the oarsmen about how to row.  

13) They were too close to the door to close it.  

14) The buck does funny things when the does are present. 

15) A seamstress and a sewer fell down into a sewer line. 

16) To help with planting, the farmer taught his sow to sow. 

17) The wind was too strong to wind the sail.  

18) Upon seeing the tear in the painting I shed a tear. 

19) I had to subject the subject to a series of tests.  

20) How can I intimate this to my most intimate friend? 

Let's face it - English is a crazy language. There is no egg in eggplant, nor ham in hamburger; 

neither apple nor pine in pineapple. English muffins weren't invented in England or French fries 

in France. Sweetmeats are candies while sweetbreads, which aren't sweet, are meat. We take 

English for granted. But if we explore its paradoxes, we find that quicksand can work slowly, 

boxing rings are square and a guinea pig is neither from Guinea nor is it a pig. 
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B -Schools strongly advocates that an 

Industrial visit experience component of at 

least 5 in a year is included in all 

management post graduate course.  

Students should note that industrial visit is 

an essential component in the development 

of the practical and professional skills 

required for a manager and an aid to 

prospective employment.  

Industrial visit objectives  

a. To expose students to managerial, 

technical and engineering experience and 

knowledge which is required in industry, 

where these are not taught in the class room.  

b. To get a feel of the work environment. 

c. To gain experience in writing reports from 

presentations of the final projects.  

Guidelines for preparation of Industrial 

visit report  

1. Introduction  

The purpose of the industrial visit is to 

provide exposure for the students on 

practical management fields. Through this 

exposure, students will have better 

understanding for managerial practice in 

general and sense of frequent and possible 

problems.  

2. Purpose of the report 

a. Put down in writing the record of the visit 

experience i.e., personal performance 

reflection. 

b. Means of summarizing the experience of 

a student 

c. Train student in effective writing as a 

preparation for the final year project. 

 

3. Contents and Format of Report 

a. General Report Format  

The report has to be type written on white 

A4 size paper, font size of 12point and it has 

to be used throughout the report, with line 

spacing of 1.5. The report has to be properly 

bound with óstaple and tape bindingô. 

 

b. Abstract/Preface  

IMPORTANCE OF INDUSTRIAL VISIT IN MBA 

CURRICULUM  

Mr. O S Saravanan 

Assistant Professor 
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This section of the report should consist of 

brief description of the following. 

i. Activities of the organization ii. 

Summary of the report iii. 

Acknowledgement  

 This section of the report is limited two (2) 

paragraphs only. 

c. Table of contents  

This section of the report should consists of  

i. Titles ii. Sub titles iii. Page numbers  

Every appendix must have a title and each 

page must be page numbered accordingly. 

d. Background of Company/ Organisation  

Brief and concise description of the 

company/organisation in which the student 

is undertaking the Industrial Visit. The main 

items are: 

i. History ii. Structural Organization of main 

activity iii. Title and position of the officer 

in responsible iv. Others deemed necessary. 

e. Summary of Duties 

The section should be the brief description 

of the time, duration and types of duty 

carried out by the personnel during the visit. 

f. Summary 

Students should provide an overall 

discussion in this section. Subjects that may 

be presented are i. Type of experience 

gained ii .Problems iii. Views and 

recommendations  

g. References 

Provided that there are important resources 

that are used as references while preparing 

the report, a complete list of the titles of 

references concern must be included. 

h. Appendix 

Appendixes are additional information 

considered appropriate to support the main 

text. 

Suggested appendixes are:. 

i. Technical Drawings ii. Project report 

during Industrial Visit 

4. Others 

a. Figures/Tables 

All figures, tables and similar contents must 

be captioned and labeled 

b. List of Notations and Symbols 

If the report contains notations and symbols, 

the full definition must be given. The list of 

notations and symbols with the full 

definition can be placed after óTable of 

Contentsô. Every appendix should have a 

title and be mentioned in the main text 

where appropriate. DO NOT include 

irrelevant materials, e.g brochures from the 

organisation, order forms, organization 

newsletters and similar materials.  
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If you didnõt believe in ghosts, Nakul was one among you. Today, he is sitting in front of a 

clairvoyant wanting to clear his doubts. For the past few months, he has been hearing 

strange noises and wailing sound near his bedroom window. He could not find anyone or 

any creature but the noise was haunting. Every night the thought of going to bed was 

horrifying. Alone in his newly constructed 3 bedroom independent house, he regretted the 

decision of evacuating two tenants in his inherited house, demolishing it to build his dream 

home.  

The clairvoyant disturbed his thought process by òhmmmé.  I donõt see anything wrong 

with Vaasthu of the house or your horoscope. May be some spirit is doing this job. I will 

perform a pooja and find outó. The date was fixed and the ceremony started. The whole 

house was clouded with smoke and with heavily terrified heart, Nakul was watching 

everything. He was drenched in wet and hoped things would be ok after this. Suddenly, the 

strange noise and wailing sound was heard. No one else except him heard that.              

Nakul started shouting, òwho are you? Who are you?ó and people around stared at him in 

disbelief. No one else heard the sound. He wanted to end this hide and seek.  

òAm praying before youé. Please tell me who you areó. 

There was no reply.  

òI kneel before you and I am ready to do what you want me to doé. What is the sin I 

committed? I have not hurt anyone in my life nor did commit anything wrong. Who are you 

and why are you haunting me?ó 

He sincerely wished his prayers were heard. It seemed to. There was a sudden whisperé. 

òNakulé. You have not only hurt me but also killed meé.ó 

I HAVE LIFEé                              

Mrs. Lavanya L 

Assistant Professor 
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òWhatttt???ó Noéé. 

Yes, I was leading a simple life, happy to extend welcome to anyone who came to me, 

enjoyed their happiness and grew up helping others. Suddenly, you came into my lifeé. 

Shared your idea of building a new houseé brought in people and threw me out. 

Who are you for Godõs sake? 

I am the Neem tree, you had cut because your building plan could not accommodate me. 

The bedroom in which you sleep was my place.   

Ohh! And that made him recall his childhood days he played under the tree when he visited 

his grandparents who lived here.  Those were happy dayséthat Neem Treeé.. Nakul was 

relieved that is suspense was broken, but also disheartened about not knowing what to do 

about a tree already cut. 

The tree offered a solution, òIf you want to stop my tears, plant another 5 trees in your 

landó.  That sounded fine and he immediately agreed.  

Not only did Nakul plant five trees, he also made his place eco-friendly. After all, he didnõt 

want anyone else crying at his bedroom window. One incident was enough for his 

transformation. 

What about us? 

Note: This may well be a piece of imagination. But, itõs a fact that trees have lifeé. Extend it and 

think if trees we cut to make our sophisticated life style haunts us, will we dare to do it? In fact, we are 

being haunted by water scarcity, extreme climates and other environmental threats.  When will our eyes 

open?               
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1. Who is an Investor? 

According to Wikipedia, An investor is a party that makes an investment into or more categories 

of assets like equity, debt securities,real estate,currency, commodity,derivatives such as put and 

call options etc., with the objectives of making a profit. 

2. The conceptual Remark of Investor Behaviour Analysis 

A technique that investigates how investor behave, what interests them, and what they like; it is 

also called investor preference style analysis or IPSA because it relies on a number of statements 

about an investorôs activities, interests and opinions. It is a technique that investigates the 

characteristics of investorôs preferences and propensities. 

3. Investor Behaviour-A Review 

The contemporary investors apply the following behavioral tendencies in the market for trade 

transactions. 

a. Challenges of Emotional Regret    

Fear of regret, or simply regret, theory deals with the emotional reaction people experience after 

realizing theyôve made an error in judgment. Faced with the prospect of selling a stock, investors 

become emotionally affected by the price at which they purchased the stock.  

b. Intuition Accounting  

Humans have a tendency to place particular events into mental compartments, and the difference 

between these compartments sometimes impacts our behaviour more than the events themselves. 

 

 

A NEW LOOK OF INVESTOR BEHAVIOURAL 

TENDENCIES 

 

Mr. R Lenin  

Assistant Professor 
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c. Gain or loss aversion theory 

Prospect theory suggests people express a different degree of emotion towards gain than towards 

losses. Individuals are more stressed by prospective losses than they are happy from equal gains. 

d. Anchoring 

In the absence of better or new information, investors often assume that the market price is the 

correct price. People tend to place too much credence in recent market views, opinions and 

events. 

e. Over/Under-reacting 

Investors get optimistic when the market goes up, assuming it will continue to do so. Conversely, 

investors become extremely pessimistic during downturns. 

f. Over Confidence 

People generally rate themselves as being above average in their abilities. They also over 

estimate the precision of their knowledge and their knowledge relative to others.  

4. Conclusion 

ñWhile it is important to understand that the market does not work the way classical models 

think-There is a lot of evidence of hearding, the behavioral finance concept of investors 

irrationally following the same course of action.  

 

 

  

LAUGHTER BITES  

ü Employer: òIn this job we need 

someone who is responsibleó.  

Applicant: òI am the one you want. 

On my last job, every time anything 

went wrong, they said I was 

responsible.ó 

 

 

RESHMA RACHEL ABRAHAM,  

I MBA  



NATIONAL INSTITUTE OF MANAGEMENT STUDIES Page 29 

 

                                                                                                                                                   

  

 

ôCareerõ!!! The most widely used terms especially post liberalization era. With more lucrative 

opportunities available, the more puzzled is youth of India. Here are a set of career options once a 

student completes his/her Masters in Business Administration.  

¶ The most sought after field these days is the education industry. Clearing UGCõs NET, one 

can comfortable settle with a top notch college with a very good pay. 

¶ The second option is further studies i.e research. PhD in IIMs, IITs, NITs etc is a guarantee 

for lush green road ahead. 

¶ Yet another safe zone is the industry of banking and finance. A job in any nationalized bank 

guarantees a safe future. Clearing the necessary screening test is the only hurdle. 

¶ The next option at hand is one of the most preferred options by a large portion of 

management graduates. The corporate!!! With a decent academic record and proper 

grooming, one can find a place in any top corporate giant. 

¶ The last but not the least option is again a road less traveled. Entrepreneurship!!! This is a 

choice for those who are passionate about it. Being a jack of all trade is definitely something 

to be proud of.  

Have you decided which path to tread??  

 

 

 

                                                                                                                             

 

CAREER OPPORTUNITIES!!!  

Mr. P. Kamalakannan 

Assistant Professor 

DID YOU KNOW?  

Á It is impossible to sneeze 

without closing the ey es. 

Á The average human body 

contains enough fat to make 

7 bars of soap.  

 

RESHMA RACHEL ABRAHAM,  

I MBA  
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(1)     Ghaurava Ltd.  

CEO - Duryodhana  

President - Dhritarashtra (Duryodhana's father)  

Chief Mentor - Mama Shakuni  

 

(2) Pandava Ltd.  

 

CEO - Arjun  

President - Yudhisthira  

Chief Mentor - Krishna  

(1) Vision  

Ghaurav - The President of Ghaurav Ltd, i.e. 

Dhritarashtra had no vision. He could not 

supersede his weakness for his son. He was 

used by Shakuni and Duryodhana. He was 

incapable of taking any decision. He 

remained silent during the dice game in 

which Yudhisthira lost everything and also 

let his son insult Draupadi. He failed to 

forecast the result of this dishonor which 

eventually became the root cause of this 

war. He was a weak leader and failed to 

follow his responsibilities as a president in a 

proper manner. 

  

Pandav - Their President Yudhisthira was a 

man of great vision and was respected even 

by his competitors. He was an expert in 

administration and a man of values and 

adhered to truth and Dharma. He used his 

image in a great manner as on the first day 

of war he applied a great strategy. He went 

over to Ghaurava's to take blessing from 

Elders and in return he got the secret of 

defeating them. This helped them to gain 

strategic advantage over Ghaurav Ltd. He 

also expected the war at an early stage and 

started preparations for   

 (2) Strategy  

It is the direction and scope of an 

organization and helps it to compete with 

competitors. 

 Ghaurav - Their Chief Mentor or Strategist 

Shakuni relied on unfair trade practices. 

Such things may work in short-term but a 

complete failure in long-term. A good 

strategist is one who knows the weakness of 

competitors and exploits them. He should 

help the Company to recover from any 

situation. Shakuni was immoral and believed 

in short-term profits. He was biased and 

used to think about the welfare of CEO i.e. 

Duryodhana only and not of Ghaurav Ltd. as 

a whole.  

   

Concepts of Management-Illustration                                    

from Mahabharata 

Ms.R HariHingnekar 

Asst.Prof 
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Pandav - They have got the best strategist in 

the form of Krishna which the world 

haeveseen. He believed in forming strong 

allies and was responsible for the merger of 

Pandava Ltd. with Dwarka, Rakshas, 

Panchala, and Matsya. He asked Yudhisthira 

to go to Bhishma on 1st day of war to know 

their weakness. He was responsible for 

forming the strategy of the death of 

Dronacharya, Karna and even Duryodhana. 

 (3) Motivation  

It acts as a catalyst in achieving a company's 

mission, vision, goal and objectives. 

 Ghaurav - Their CEO was motivated by 

greed for the Indraprastha. He was ready to 

do apply any means whether fair and unfair 

to achieve his goal. He was a great example 

of evil and fighting against the truth. 

Pandav -They were fighting for their self-

respect and this is the greatest motivation in 

this world. They believed in fair practices 

alone. 

(4) Decision Making  

It is the art to take right decision at the right 

time. One should grab the opportunity at the 

right time to gain advantage over the 

competitors. 

 Ghaurav - To take good decision, one 

should have great level of concentration and 

low level of anxiety and their CEO was 

completely opposite to it. He was a man of 

low concentration, high level of anxiety and 

believed in unfair practices. 

He believed in finance more than Human 

Resource. He chose Krishna's army over 

him which was his biggest mistake. 

Pandav - Arjuna was a person of great 

concentration and was much focused. He 

chose Krishna over his army which came to 

be a masterstroke. He used to set example 

for  others. 

(5) SWOT Analysis  

Ghaurav - They converted their strength 

into weakness as they used to indulge in war 

with the other kingdom which caused both 

loss of men and creation of enemies. 

Pandav - They utilized their exile period in 

which Arjun acquired Divyastra and 

Yudhisthira formed the strategy of war by 

taking teaching from different Gurus. Thus 

they converted their weakness into strength. 

 (6)Commitment  

Ghaurav - There was lack of commitment 

from Ghaurava's. Their main warriors like 

Bhishma and Dronacharya didn't wanted 

war and promised not to kill any of the 

Pandavas. Karna was fighting the war just to 

be loyal to Duryodhana but wasn't fully 

involved in the war as he promised not to 

kill any of the Pandavas except for Arjun. 

Pandav - Everyone was assigned a role and 

they did it with their limited capabilities. 

Abhimanyu and Ghatotkatch sacrificed their 

lives for their team. Both of them 

contributed a lot as Abhimanyu fought with 

7 Maharatis single handed and Ghatotkatch 

took away half of Ghaurava's army with 

him. 
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(7) Team Work  

Ghaurav - They didn't work as a team. 

Many of them hated each other. Bhishma 

didn't want Karna to participate in the war. 

Bhishma and Karna both used to hate 

Shakuni and his tactics. It means they didn't 

have faith in their key strategist. 

Pandav - They put team interest above all 

and each person was involved in every 

process. They respect each other and use to 

listen to their CEO. They had a mission and 

a common goal and they worked for it.                           

  

 

 

 

 

 

 

BUSINESS HUMOUR  

Things to say when caught 

òsleeping at your deskó 

¶ òThey told me at the blood 

bank this might happen.ó 

¶ òThis is just a fifteen 

minutes power -nap which 

they spoke about in that 

time management course 

you sent me to.ó 

¶ òI wasnõt sleeping! I was 

meditating on the mission 

statement and envisioning 

the new paradigm.ó 

 

RESHMA RACHEL ABRAHAM,  

I MBA  
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 STUDENTS CORNERJ 
HRs cannot manage performance

The title sounds provocative, but when we think further. Is HR really the process owner? A 

survey conducted in the U.K in 1997-98 clearly indicated that the management of performance 

was the responsibility of line managers along with their teams. It was not the preserve of the HR 

function. In the name of managing performance, what are most HR professionals doing? A major 

part of the effort seems to go in chasing and following up on forms to be filled, once at the 

beginning of the year and once at the end. The more aligned HR Managers go one step further 

and run training sessions to familiarize people with the skills. A few sit on performance review 

meetings. Some go as far as driving the goal setting process. 

But then, is all this performance management? 

Unfortunately No 

Performance management is what happens throughout the year and can be done only by the 

Manager. Like in child birth, the midwife can only do that much. The mother has to deliver. In 

fact, HR attempting to drive the process quite often has negative consequences. Many believe it 

is HR's initiative. On occasions, the rigor of HR's chasing is so high that even the original goal 

setting forms end up with HR, to be given back to the employee only at the end of the year. 

 

 

                                                                                                                   Vaideesh , II MBA                            

                                                                             

DECISIONS 

A wrong decision at the wrong time is a DISASTER 

A wrong decision at the right time is a MISTAKE 

A right decision at the wrong time is FUTILE 

A right decision at the right time is   Success                   

PRATHIBA, I MBA             
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NATURE 

Nature you are so beautiful  

You have beauties in you full!  

You make the earth heaven,  

By the features you have given;  

Your features can not be courted by any,  

Because you have so many and many.  

You give vast things for us,  

But you donõt take least from us; 

You give r equired rain and breezy air,  

Which makes our life  happier;  

You are full of forest and trees,  

So that we always rest in the arms of peace.                           KIRUBA , I MBA  

 

SHORTCUTS TO SUCCESS 

V Plan while others are playing. 

V Study while others  are sleeping.  

V Decide while others are delaying. 

V Prepare while others are day dreaming. 

V Begin while others are procrastinating. 

V Work while others are wishing. 

V Save while others are spending. 

V Listen while others are talking. 

V Smile while others are frowning. 

V Comment while others are criticizing. 

V Persist while others are quitting                                           

SHANTHI , I MBA  
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BE POSITIVE . . . 

                                             

Gauthamma Raj M.K.S, I MBA  

                                                                           

SUCCESS MANTRAS!!! 

Every individual strives hard for leaving a mark in their respective fields. But a very few end up 

achieving what they dream. The goal of every individual is nothing but to achieve success. The 

path that they tread makes all the difference. Be it a student, professional or any individual for 

that matter, history has time and again proved that outputs are meant for those who give inputs                                                                                 

Out of my nineteen years of education, I have formulated certain mantras to stay unique and 

victorious in anything and everything. A few of them are,  

 

¶ Always be ready to learn 

¶ Plan in advance for all endeavors 

¶ Practice self motivation 



NATIONAL INSTITUTE OF MANAGEMENT STUDIES Page 36 

 

¶ Create only healthy friendship networks 

¶ Be open to learn from others. Let not you ego stop you 

¶ Be a jack of all trade, even if you are master of none 

¶ Be the change maker or initiator 

¶ Be passionate about what you do 

¶ Never ask, ówhy meô? Instead ask, ówhy not meô? 

¶ Know your priorities 

¶ Know when to enjoy and when to work 

¶ Do not procrastinate, as it is the thief of time 

¶ Attach utmost importance to your communication  

¶ Identify your time wasters and practice avoiding them 

¶ Always believe that you are unique 

These are mantras which could be applied to any individualôs life at any point of time in their 

life. But the sooner it is the more better it is. Follow certain success mantras from your friends or 

create your own which is always the best. But do it.  

Because success never comes easilyé 

MINCY  MOHAN, II MBA  

 

SUCCESS Vs FAILURE QUOTES  

òThere are three ingredients in the good life: learning, earning and yearning." 

~Christopher  Morley  

 òDiligence is the mother of good fortune.ó ~Benjamin Disraeli  

òDon't aim for success if you want it; just do what you love and believe in, and it will 

come naturally.ó ~David Frost  

òFailure is success if we learn from it.ó ~Malcolm Forbes  

 "Failure is only the opportunity to begin a gain, only this time more  

wisely."  ~ Henry Ford  

 "I have not failed. I've just found 10,000 ways that won't  

 work."  ~ Thomas Alva Edison  

"All my successes have been built on my failures."~ Benjamin Disraeli  
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"Winners lose more than losers. They win and lose more than losers, because they 

stay in the game.                 ~ Terry Paulson  

"Failure doesn't mean you are a failure...it ju st means you haven't succeeded yet."  

~ Robert Schulle  

"I've missed more than 9000 shots in my career. I've lost almost 300 games. Twenty - 

six  times I've been trusted to take the game winning shot and missed. I've failed over 

and over and over again in my life. And that is why I succeed."  

                                                                                                 ~ Michael Jordan  

                                                                                                           NASREEN BEGUM, II MBA
 

CREATING A GOOD STUDENT 

INGREDIENTS:  

V One cup of knowledge 

V Two cups of etiquette 

V Three cups of responsibility 

V Four spoons of sincerity 

V Five spoons of involvement 

V Six quarts of commitment  

V Seven spoons of discipline 

V Eight spoons of punctuality  

V Nine spoons of courtesy 

PROCEDURE: 

V Take knowledge and etiquette 

V Mix them thoroughly with commitment  

V Blend them with involvement  

V Sincerity and responsibility  

V Add punctuality and discipline  

V Sprinkle abundantly with courtesy  

V Pack it with a smile                                                                  

V Serve the teacher with satisfaction                                      

 

M.KALAIVANI, I MBA  
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h[5 a!I!.![Lt¦w!a wh!5 όhawύΧ 

Rajiv Gandhi Salai previously known as Old Mahabalipuram Road (OMR) or IT Corridor is a 

major road in suburban Chennai, India, beginning at the Madhya Kailash temple in Adyar and 

continuing south till Mahabalipuram, ultimately merging with the East Coast Road. This is 

popularly called as the 'IT Corridor' because this stretch has become home to many IT/ITES 

companies. 

 Almost all major IT/ITES companies like Satyam Computer Services, HCL 

Technologies, TCS, Accenture, Wipro Technologies, Cognizant Technology Solutions, Scope 

International, Photon InfoTech, and Infosys are situated along the IT Corridor. With lots of 

residential apartments coming up along the IT Corridor, the total investment in such projects in 

this area is estimated at a whopping Rs 550 crore. 

Important colleges along OMR include National Institute of management studies, SSN College of 

Engineering, St. Joseph's College of Engineering, Sathyabhama Deemed University, Hindustan 

College of Engineering, Jeppiaar Engineering College. With all the above features and 

ŀŘǾŀƴŎŜƳŜƴǘ ƛƴ haw Σ ōǳǘ ǎǘƛƭƭ ǿƘȅ ǘƘŜǊŜ ƛǎ ƴƻ ǇǊƻǇŜǊ ōǳǎ ǎǘƻǇǎ ŀƴŘ ƴƻǿ ŀ ŘŀȅΩǎ why OMR is 

become an accident prone area? Since there are no proper bus stops the corporate buses as 

well as the MTC buses shift their tracks from right to left often and this causes danger to the 

other vehicles, and due to this frequent accidents are taking place.  

Share autos also bring a lot of trouble to other vehicles and it also creates a lot of accident, a 

person who is driving his vehicle behind a share auto most of the time gets into an accident 

.Another important issue is that most of the time none of the commuters follow the traffic 

rules, and the people who cross the road blindly, bring a lot of trouble to others and also causes 

lots of accidents. This makes OMR an accident zone. To overcome this, the public should think a 

little before violating the rules and the government should also implement certain plans 

ensuring the safety of the people to make OMR a safe zone. 

                                                                  VINOTH, II MBA 

                                      

BUSINESS HUMOUR  

Top 7 things to say when caught òsleeping at your deskó 

¶ òThey told me at the blood bank this might happen.ó 
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¶ òThis is just a fifteen minutes power-nap which they spoke about in that 

time management course you sent me to.ó 

¶ òI wasnõt sleeping! I was meditating on the mission statement and envisioning 

the new paradigm.ó 

¶ òI was testing my key board for drool resistance.ó 

¶ òI was doing a highly specific yoga exercise to relieve work related stress.ó 

¶ òWhy did you interrupt me? I had almost figured out a solution to our 

biggest problem.ó 

¶ òThe coffee machine is broken.ó 

DID YOU KNOW?  

Á It is impossible to sneeze without closing the eyes.  

Á The average human body contains enough fat to make 7 bars of soap.  

Á A full grown bear can run as fast as a horse.  

Á Peanuts are one of the ingredients in dynamites.  

Á Cold water weights more than hot water.  

Á Babies do not produce tears until the baby is approx 6 -10 weeks old. 

Á Cats make about 100 different vocal sounds ð dogs make about 10. 

Á There are ten towns named Hollywood in th e United States.  

                                                               Reshma Rachel Abraham, I MBA  

LNSSNRè 

To whom do these mottos belong?? 

1. Better to light a candle than to curse the darkness  

2. Where do you want to go today?  
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3. The Power of Dreams.  

4. Think.  

5. Connecting People.  

6. I'm Lovin' It.  

7. Omnia Omnibus Ubique. (All Things, For All People, Everywhere.)  

8. Save Money. Live Better.  

9. Citius, Altius, Fortius. (Faster, Higher, Stronger.)  

10. Nation shall speak unto nation  

11. Vorsprung durch Technik  

12. Leading innovation  

13. Every little helps  

14. Nullius in verba (On the word of no one)  

15. Dieu et mon droit (God on my right)  

16. Donõt be evil 

17. Just do it  

18. In somno securitas( In sleep there is safety)  

19. A Mari Usque Ad Mare( From sea to sea)  

20. Blood and fire                                                                      

Satabdi Roy, II MBA                                                                                                                                                                                                      

(Answers on pg 49)  

 
 
 

Three Obstacles to Success 

Most people would like more out of life than they already have. Yet most of them will never 

achieve them because they are easily discouraged. 

Just think of all the things you have ever wanted to accomplish in your life and why you did not 

accomplish them. You would probably say you did not try hard enough or you never planned 

them properly. In fact you are discouraged by three things from being successful than anything 

else.  
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They are: FEAR: Fear of failure is the biggest obstacle to our success. Fear is a negative feeling. 

It paralyzes us. Most people donôt succeed because they are afraid to fail; they donôt even try 

which creates a vicious cycle since the only time we really fail is when we stop trying! Do you 

ever realize that if you keep trying day after day, you are giving yourself an opportunity to be 

successful, to be the best? It is only when you stop; you keep away from the opportunity you 

ever had to be successful. 

OTHERS: This is a big obstacle to success. Others are always ready, willing to tell us ñIt cannot 

be doneò and stop us from doing what we want to do in our lives and careers. They would like 

you to think that they are acting in your best interest, but they are not.  Infact they are acting 

in their own best interest. There are too many people who want to discourage you so that you 

would not be more successful than they are.  

HABITS: Bad habits constantly stop us to reach our goal, like the habit of postponement, 

laziness, not writing things down and many others. Habits are addictions. Addictions have to be 

stopped stage by stage. 

Do it for a month and then next do a little more. There are no overnight success is a long journey 

over a road that has many road blocks. It is the people that go through these roadblocks become 

successful.                                          

                                                                                              SABARI NAVEEN, II MBA  

Business Poetryé 

Business and Poetry at first glance have little in common. Most people consider business as 

representative of the rational side of our society. Business is involved with profit and concrete 

ways of achieving it. Poetry represents the creative, more abstract side of the world. It deals with 

ideas and emotions. When considering word associations, would not ordinarily think to couple 

the phrases 'estate planning' or 'business planning' on one hand, and the word 'poetry', on the 

other. For years we have talked about businessmen who are closet poets. Wallace Stevens was an 

insurance executive, but by day and night he was an accomplished poet. These days we find 

many CEOs who write poetry and even more who love it. We suspect, too, that we will be seeing 

more poetry in business documents, as men and ladies of substance try to defy the world of spin 

that puts such a pall on discourse throughout the darkened world. If you have a job or career, 

ever wondered where you are going, debated if you should venture on your own, and questioned 

whether we were on the right track. Poems are commonly found in mottoes, slogans, and even 

mission statements for businesses today. And a whole, new profession of business poets has 

emerged. These poets provide inspirational verses, poetry-driven motivational programs and 

professional development using poetry. Poetry is also used as a way to improve business writing. 
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Rules of good poetry writing are as applicable to good business prose as verse. Good writing 

comes from a combination of good content, clarity, and style. There are many jokes about 

"business-speak" expressing simple statements in complicated, convoluted ways. Simply reading 

aloud what has been written can be tremendously effective in reworking business prose so that it 

flows and communicates accurately in an understandable fashion.  

                                                                                             CHITRA BASUMATARY, II MBA                                                                                                                        

 

THE THREE COMMANDMENTS OF LIFE  

 

Three things to respect    - Old age, humanity and law. 

Three things to love          -purity honesty and hard work. 

Three things to admire    -beauty, intellect and character. 

Three things to cultivate  -courage, cheerfulness and contentment. 

Three things to maintain - promise, friendship and affection. 

Three things to control    -tongue, temper and temptation. 

Three things to watch      -speech, behavior and action. 

Three things to prevent   - laziness, falsehood and slander. 

                                                                                                                                 S.UMA, I MBA 
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Time Management Crossword Puzzle 
 

 

                   

                                 

                                                                                                   (Answers on pg 50) 

                                                                             Amey Mariam Immanuel, Souparnika Sekar 

                                                                                                                 I MBA 
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Wow Chennai!!! 

o Chennai was formally known as Madras or Madrasapattinam. 

o It was located on the coromandel coast of the Bay of Bengal. 

o Chennai is the fourth most populous metropolitan city and the fifth most populous city in 

India. 

o Chennai was formed in 1956. 

o Marina beach is the second longest beach with a length of 6 kms 

o The palatial mansion once called as Guindy lodge is the present Raj Bhavan where the 

governor of TamilNadu resides 

o A major chunk of Indiaôs automobile manufacturing industry is based in and around 

Chennai and also contributed 39% of the stateôs GDP 

o University of madras was formed in 1857; it is the first university in India. 

o The first cricket test match played in Chepauk was on 4-11-1934 between India and 

England, 

o Government ophthalmic hospital of Chennai is the oldest in India and second oldest in 

the world. 

o R. Venkiah of gaiety theatre Chennai is the first to own a cinema theatre in India in the 

year 1912. 

o Srinivasan Ramanujam the greatest mathematician worked as a clerk in Chennai port 

trust. 

o Binny mills of Chennai was the largest supplier of uniform to the allied force in the world 

war II 

o The madras electric tram way was opened in May 1895, a full six years before any other 

city or even London during the British period. Chennai is one of the few cities in the 

world that accommodates a national park, the Guindy national park within its limits. The 

city has an estimated 4.5 area under green cover.  

                                                                                                              B.ARUNTHATHI 

                                                                                                                      I MBA  
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                                                         Review of the movie ôAvatarõ 

There is not a single frame in Avatar that doesnôt look stunning and authentic: from the heavily 

militarized human mining colony to the beautiful forest planet Pandora that contains a rare 

mineral that the humans want, to Pandoraôs indigenous Naôvi population who arenôt too happy 

about the humanôs presence. In order to better understand the Naôvi, the humans have developed 

the means to mentally occupy specially grown avatar bodies that look like the giant, wide-eyed, 

opaque-skinned Naôvi locals. Sam Worthington (Terminator Salvation) plays 

Jake Sully, a paraplegic marine who adopts one of the avatar bodies in order to infiltrate and gain 

the trust of the Naôvi. 

Describing Avatar as ñPocahontas in Spaceò would not be too far off the mark as Jakeôs 

relationship with the Naôvi people follows the white-man-assimilates-into-Native-American-

Indian-culture narrative of many post-colonial films. However, Avatar is more in tune with 

Kevin Costnerôs Dances with Wolves (1990) rather than films such as Michael Mannôs The Last 

of the Mohicans (1992) or Terrence Malickôs The New World (2005), which both contained a 

slightly more complex exploration of racial and cultural identity. 

Avatar is still a white-man-saves-the-day film and it is occasionally guilty of some rather naff 

moments when depicting the Naôvi as noble-savage types. However, at the core of Avatar is a 

very simple yet sincere environmental and anti-colonial message that removes all doubt about 

the filmôs good intentions. Besides, such gripes are just so incredibly minor compared to the 

sheer beauty and exhilarating visuals at the forefront of Avatar.    

James  Cameron has long been at the forefront of setting new standards for high quality spectacle 

cinema with films such as The Terminator (1984), Aliens (1986) and Terminator 2: Judgment 

Day (1991) rightly regarded as classics of the science-fiction/action genre. With Avatar Cameron 

not only sets new standards for the use of computer-generated imagery special effects but also 

the use of 3D photography, which has a full depth-of-field and is integral to the texture and 

sensory impact of Avatar. Cameron has made no compromises with Avatar from a technical 

point-of-view and in time it will come to be regarded as a benchmark film. 

                                                                                                   VIJAYAKUMAR, II MBA

 

  

http://blog.cinemaautopsy.com/2009/05/31/film-review-terminator-salvation-2009/
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Business Quiz

1. What is the name of head quarters of TATA group? 

2. Who are the Bretton Wood sisters? 

3. How many mutual funds are there in India today? 

4. How many Stock exchanges are there in India?  

5. What is the name of Central bank in USA? 

6. Which magazine uses the mythological winged horse Pegasus for its logo? 

7. Which Japanese electronics firm is named after a meaning sound? 

8. The Skoda car company is based in which country? 

9. What is the currency of turkey? 

10. Worldôs local bank is the punchline of which bank? 

11. ñCelebrate lifeò is the tagline of which company?  

12. Which company brings CNBC channel in India? 

13. In which countryôs coins you can find ñthis is the root of all evilsò imprinted? 

14. What is the title of autobiography of JRD TATA? 

15. This company is ñApplying thoughtò. Which company? 

16. ñExperience yourselfò is the tagline of___________ 

17. Double Entry system was introduced by? 

18. Which car manufacturer uses a badge consisting of four interlocked circles? 

19. Expand ICICI 

20. When were banks in India nationalized? 

21. In the context of mutual fund, SIP stands for? 

22. Who introduced Harley Davison? 

23. Who is the founder of famous Wall street journal? 

24. Which is the first mobile company? 

25. DTH stands for? 

(Answers on page 50) 
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THE POWER OF CONFIDENCEé 

 

                                                            A.sudha, II MBA 
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DON'T ASSUME TOO MUCH...  

 

This could happen at work, home or anywhere else where people  

jump into conclusions and not listen!  
GOOD COMMUNICATION   

is the best solution for many of problems that we might face in 

our life!                                                    SOUPARNIKA, I MBA
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INFANTS ARE ETERNALé 

Babyôs smile is the best tool; 

To make terrorists also to feel as fool; 

Letôs use this weapon to bring in peace; 

And stop the world from going into piece. 

Caste, religion and creed are useless; 

Fighting for them is tasteless; 

Celebrate love and care with heart full; 

Making a peace war for this will be grateful. 

Letôs pray the eternal; 

By seeing the faces of infants; 

Deity worships are terminal, 

Because, real God is in front. 

                                                                                                               K.K VELAYUTHAM  

                                                                                                                     I MBA  

MOTTO - ANSWERS 

1.  Amnesty International  

2.  Microsoft  

3.  Honda  

4.  IBM  

5.  Nokia  

6.  McDonald's  

7.  Harrods (department store, London)  

8.  Walmart 

9.  Olympic Games  

10.  BBC  

11.  Audi  

12.  Toshiba  

13.  Tesco 

14.  The Royal Society  

15.  England/The British Royal 

Family/The Times  

16.  Google  

17.  Nike 

18. Academy of Anaesthetists of Great 

Britain and Ireland  

19.  Canada  

20.  Salvation Army 
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TIME MANAGEMENT CROSSWORD PUZLE-SOLUTION 

                                                                                                        

BUSINESS QUIZ-ANSWERS

1. Bombay house 

2. World bank and IMF 

3. 31 

4. 23 

5. Federal reserve 

6. Readers digest 

7. Sony 

8. Czechoslovakia 

9. Lira 

10. HSBC bank 

11. Dabur 

12. TV18 

13. Vatican city 

14. Beyond the last blue mountain 

15. Wipro 

16. Tamilnadu Tourism 

17. Lucas Pacioli 

18. Audi 

19. Industrial Credit and Investment of Corporation of India 

20. 1969 
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21. Systemmatic Investment Plan 

22. Bill Harley and Arthur Walter Davidson 

23. Charles Dow and Edward Jones 

24. Motorola 

25. Direct To Home 

SANTHOSH CATERING SERVICES (PH 9840076712 )  

 (Email) santhosha1975 @gmail.com  
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